S l a r l e I —» We recommend that all clients read
and refer to the Starter Pack to ensure
that you're set up for success.

Your one-stop shop to get started!

All of this information is also viewable
and shareable via our Help Center.



http://help.podsights.com/

Unleash the
Information!

All that you will find in this Starter Pack

— Click to jump to each section
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Welcome to Podsights!

If you received this Starter Pack, you mostly already know who we are
and what we do. In case that is not the case, here’s a little introduction.



1 Platform with 3 Core Features

Advisor (for brands)
—— Discovery 4[
Audience Intel (for publishers)
. Podcast Attribution
( podsights )| (R |
Streaming Attribution
- [ Incremental Lift Reports
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Methodology

Podsights performs household level attribution utilizing household
matching, cross-device graphs, custom URLs, and discount codes

Incremental lift

M
Q
Brands

mpodsig hts ® Tools

Dashboard for the . Publishers
brand to view their —
campaign in real time /\/

Brand installs pixel to
capture on-site and ] v
mobile events




For Agencies
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Getting Started...

Pixel Overview

The Campaign Journey
Analyze Your Results
FAQs

Additional Resources
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Getting  Step 1 Crestonaceount

Sta rted (] Is it your first time here? Sign up: https://dash.podsights.com/signup
[ J
Checklist  GEEREs—=—)

° Invite your colleagues to join your agency account. Learn how here.
o Head to Manage > Your Members > Invite Member
New Advertiser? Invite your advertiser client to Podsights. Learn how here.
° Active Advertiser? Ask your advertiser to grant you ‘Manage’ access. Learn how here.

. You can find step-by-step instructions on how to do so here or here.
o The Podsights pixel can be placed on the client’s website, via mobile app
integration, or on a podcast'’s RSS feed.
o Best Practice Tip: Install any event you may want to measure. It is always
better to have *more* data than no data.
° Jump to Pixel Overview for additional information on the Podsights pixel.
View the Advertiser’s Verified Events table to ensure the pixel is firing
° View the Advertiser's Debugger to ensure the website data is returning to Podsights
as you'd expect to see it. Learn to use the Debugger here.

—> For Agencies

Pt.10f 2


https://dash.podsights.com/signup
https://help.podsights.com/how-do-i-add-and-remove-members-1
https://help.podsights.com/how-to-invite-brands
https://help.podsights.com/how-a-brand-adds/removes-an-agency
https://help.podsights.com/podsights-pixel
https://help.podsights.com/pixel-onboarding-deck-for-advertisers-agencies
https://help.podsights.com/using-podsights-debugger-1

Getting  Step #40 Launch Campsigns

Sta rted e  To launch a campaign, please jump to The Campaign Journey

Checklist Sp o anae

> . e  As an agency, you can analyze your client’s
For AgenC|es data by clicking into their brand dash via your

Home page. You can analyze your campaign
performance using these products:

Campaign Dashboards
Reports
Lift Reports

Pt.2 of 2


https://dash.podsights.com/

FOR AGENCIES

Attribution Campaigns

View an overview of performance across
multiple campaigns and publishers. Use this
view to help guide your analysis and to
check on campaign status.

Sort and filter by Publisher, campaign state,
date range, metrics, and more.

Pt.10f 6

Using the Dashboard, view high-level KPI's
within the Campaigns tab, and/or dig into
additional KPIs by selecting a campaign.

podsights Q. Search

(A Home Campaigns
<> Discover Attribution Campaigns
© Plan
Q_ search campaign
@ Measure ~ Togs v Publishers v
Campaigns Campa
Insi
ghts Plan test 510 part 2
Lift Reports.
Vanity Fair Podcast Example
& Reports
testMP 81(pt2)

Manage
Test
Q  Research

State:2 v Impressions v Created: 06/06/19 - 12/13/22 v

Publisher State ¥ Impressions  Reach  Frequency TotalSpend
NPR (penoiNG ) 0 0 0 $74.958

Condé Nast 6773 49208 237 $100

ad
;":ﬂf‘;ﬂs ad o o 0 $2675
ad

Ends

0%  Dec 30,2022

002%

Feb 28,2023

Dec 30,2022

—— To dive deeper into your dashboard view, learn more here.


https://help.podsights.com/for-brands-navigate-the-podsights-dashboard

FOR AGENCIES

Campaign Overview

The most common campaign KPIs can be seen within
the Overview section in your Podsights dashboard
under the Measure > Campaign Tab > then click into
your clients campaign(s).

Using the Dashboard, view an overview of
performance across multiple campaigns and
publishers.

Here you can see a brand and agencies view of a
campaigns dash. The overview tile lays out that
important metrics of your campaign such as:

Conversion Rate Households Reached
Frequency Visitors
CPM Spend to date

ImpreSS|on PUI’ChaseS (if you choose to track this metric)

Pt. 2 of 6

In your view, you will see a conversions tab
that is private to the brand. Publishers do not

have access to this or any revenue

information unless you grant them approval.

podsights

Home

Discover

Plan

Measure ~
Campaigns

Insights

Lift Reports

Reports

Manage

Research

Q search

Campaigns > Campaign
Name_lo_Q3

Overview | Conversions ~ Overlap  AdPlacements  Locations  Players  Frequency  Lift

Impressions Visitors © Conversion Rate

6,644,371 53 0.01%

Frequency O

6.41

3322% of 200000

Households Reached ©

1,036,265 $10,000 spend toDate © $151 cmo

— To dive deeper into your dashboard view, learn more here


https://help.podsights.com/podsights-glossary

You can filter your performance data by date range,
daily or weekly data, by type of campaign, by
publisher, and/or by campaign name.

podsights Q seach A0 = m @
FOR AGENCIES @ Home Insights
I n S i g ht S <> Discover Grgorsy § (= § O § G5 f e i
Within your clients dashboard, you can view N7 =xrd . i
performance data across all of their campaigns s ) -
Measure > Insights Tab. ® ::m m

Your Insights tab provides a visual way to On the right hand rail, you will see the
review the totals of your conversions and option to sift through each measurement
Pt.3of 6 performance data in a bar graph, an overview metric for your bar graph view.

tile, and a list view broken out by line item.




FOR AGENCIES

Insights

The overview tile lays out that important metrics
of your campaign, including:
e  Conversion Rate
Households Reach
Frequency
eCPM
Total Impressions served
Total Visitors
Spend to date

When Advertiser’s site pixel has conversion events,
you make see:

° Purchases (if you choose to track this metric)

e ROAS

e CAC

Pt. 4 of 6

Navigate to Measure > Insights > Performance

podsights Q search a9 = mwe M
Home .
0] Insights
<> Discover Performance | Frequency  Reach  Overlap  Players  Locations
© Pan 216/22-12/3022  Daly v Atibution v Publishers v Campaigns v
@ Measure ~
L ® Impressions
Campaigns Reach
Campaigns i Spend

Insights
Lift Reports

& Manage

Docts Dec?? Decl8 Decld Dec20 Dec2l Dec22 Dec2 Dec2s Dec2s Dec26 Dec/ Dec28 Dec2d
Research

—— Learn more here


https://help.podsights.com/what-is-the-insights-tab

Navigate to Home > Select Advertiser > Reports
to export performance data as a CSV file.

FOR AGENCIES

Reports

Use a template and/or customize your reports
to include only the data that's important to
you. Metrics to add and remove change based
on the Report Type selected.

podsights Q search

G Home Reports

Plan

@ Reportsjust got a facelift!
Measure v Al ing logic is th his s just a new design which makes it easier for you to apply filters and select the columns you want to include in the CSV.

export.

o

Custom reports are saved for you to use again.

Manage
Name Type LastRunOn & Export Status

Breakdown data by: R, —

e Time
Campaign
Campaign type
Publisher

Conversions

—> Read metric definitions and learn more on using Reports here

Pt.5of 6 — See the types of reports you have access to here



https://help.podsights.com/reports-and-exports
https://help.podsights.com/different-types-of-reports-for-brands

FOR AGENCIES

Lift Reports

You can request and access a lift report in two
ways:
e  Directly in your campaigns dash through
the ‘Lift’ tab
e Via the Measure > Lift Reports tab

You can request a lift report once your campaign

has reached 250K impressions and has been live
for 1 month. Learn more here.

Pt. 6 of 6

8 o ¢

podsights

Home

Discover

Plan

Measure  ~
Campaigns
Insights

Lift Reports

Reports

Manage

Research

Navigate to Home > Select Advertiser > Reports
to export performance data as a CSV file.

Lift Reports » Lift Report

example test

Overview | =

Setlive

Cross-Campaign Overview

StartRange. End Range Campaigns Total Spend Exposed Households Exposed IPs Baseline Houssholds Basaline IPs

6/13/2021 1/29/2022 1 $5,000 62,974 209,258 764,955 764,274

Weok from Ad exposure

B Exposed Views Per Week o

—— Learn more about our Lift Report methodology here


https://help.podsights.com/measure#lift-reports
https://help.podsights.com/how-do-lift-reports-work-1

For Advertisers

20 200 200 27

Getting Started...

Pixel Overview

The Campaign Journey
Analyze Your Results
FAQs

Additional Resources
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Getting  Step 1 Crestoyourbrend

Sta rted ° Is it your first time here? Sign up: https://dash.podsights.com/signup

° Were you invited by a publisher or an agency? Use your email to login using the link
Checklist

above. No password needed.
— For Advertisers

° Invite your colleagues to join the brand. Learn how here.
° Add your media agency, if you have one. Learn how here.

° You can find step-by-step instructions on how to do so here.
o The Podsights pixel can be placed on your website, via mobile app
integration, or on a podcast'’s RSS feed.

Best Practice Tip: Install any event you may want to measure.

It is always better to have *more* data than no data.

Pt.10f 2


https://dash.podsights.com/signup
https://dash.podsights.com/
https://help.podsights.com/how-do-i-add-and-remove-members-1
https://help.podsights.com/how-a-brand-adds/removes-an-agency
https://help.podsights.com/podsights-pixel

Getting
Started
Checklist

— For Advertisers

Pt.2 of 2

Use the Podsights Debugger to ensure the pixel is firing and returning
data as you'd expect.

Learn to use the Debugger here.

You can analyze your campaign performance using these products:

Campaign Dashboards
Reports
Lift Reports


https://help.podsights.com/using-podsights-debugger-1

o c .
p Ixe I So what is a pixel?
@
Ove rVI ew A pixel is your unique piece of scripting code which you will integrate into your site to collect data

on conversion events. Your Podsights Main Pixel Script snippet will collect..

—» For Advertisers ( Visits ><Views )

Optional: Measurement beyond views & visits

Podsights can also support these six (6) different conversion events:

C Alias )C Lead )( Product )( Purchase )
C Add to Cart )C Checkout )

Getting started...
Your team will need to install the Podsights Recommendation
Main Pixel Script in at least three (3) of your We advise that you place the Podsights
brand’s webpages. You only need to correctly Main Pixel Script on every page of your
set it up once to monitor conversions across Webs'tiqg:: ;?ﬁgsum%isg:t:,ata’ the
any podcast using Podsights. )

Learn more here.


https://help.podsights.com/pixel-onboarding-deck-for-advertisers-agencies

Using the Dashboard, view high-level KPI's
within the Campaigns tab, and/or dig into
additional KPIs by selecting a campaign.

FOR ADVERTISERS

Attribution Campaigns

podsights Q Search

Home Campaigns

Discover Attribution Campaigns

View an overview of performance across
multiple campaigns and publishers. Use this
view to help guide your analysis and to
check on campaign status.

Plan
Q_ Search campaign

L e Tegs v Publishers v State:2 v Impressions v Created:06/06/19-12/13/22 v

Campaigns Campaign Publisher State & Impressions  Reach  Frequency Ends

Insig ~
gt Plan test 510 part 2 NPR (CpeNoiNG ) 0%  Dec 30,2022

Lift Reports

Vanity Fair Podcast Example Condé Nast Feb 28,2023

@S Reports

ad
testMP 81(pt2) :z;ns ad Dec 30,2022
ad

& Manage
Test

Sort and filter by Publisher, campaign state,
date range, metrics, and more.

Research

Pt.10f 6 —— To dive deeper into your dashboard view, learn more here.



https://help.podsights.com/for-brands-navigate-the-podsights-dashboard

In your view, you will see a conversions tab
that is private to the brand. Publishers do not
FOR ADVERTISERS have access to this or any revenue

Campaign Overview

information unless you grant them approval.

The most common campaign KPIs can be seen within
the Overview section in your Podsights dashboard
under the Measure > Campaign Tab > then click into
your clients campaign(s).

podsights Q. Search

Campaigns » Campaign

(R Home Name_lo_Q3

& Discover Conversions ~ Overlap  AdPlacements  Locations  Players  Frequency

Plan )
© Impressions Expectedstart June 30,2022

7118,901 Expected End July 28,2022
@ wvessure - O | [P amosn oz

35599% 0f 200000 r/pe Attribution

) Households Resched © suto
Insights 1,036,285 Publisher Crooked Media

Using the Dashboard, view an overview of
performance across multiple campaigns and
publishers.

Campaigns

Lift Reports Advertiser Podsights

Here you can see a brand and agencies view of a
campaigns dash. The overview tile lays out that
important metrics of your campaign such as:

Payer Agency

Reports Tags  Addtags

& Manage

Visitors © Conversion Rate. Frequency ©

56 0.01% 6.87

Research

$10,000 spend toDate © $1.40 crv 0

Conversion Rate Households Reached
Frequency Visitors

CPM Spend to date

Impression Purchases (i you choose to track this metric)

Pt.20of 6 — To dive deeper into your dashboard view, learn more here



https://help.podsights.com/podsights-glossary

You can filter your performance data by date range,
daily or weekly data, by type of campaign, by
publisher, and/or by campaign name.

podsights Q search a0 = mne @
FOR ADVERTISERS @
ome Insights
[ ]
Insights i 5 ) (D (O
© Plan OUTV23-0V25/23  Daly v  Awioution v Publishers v Smpsigns
. . . . @ Measure ~ o
Within your clients dashboard, you can view @ &z ey
performance data across all of their campaigns — o o
. TR Reper oqgoo vl::
Measure > Insights Tab. 8 I I I
e »E-!mwm!!!!!uwl!m
Q_ Research

Your Insights tab provides a visual way to On the right hand rail, you will see the
review the totals of your conversions and option to sift through each measurement
Pt.3of 6 performance data in a bar graph, an overview metric for your bar graph view.

tile, and a list view broken out by line item.




FOR ADVERTISERS

Insights

The overview tile lays out that important metrics
of your campaign, including:
e Conversion Rate
Households Reach
Frequency
eCPM
Total Impressions served
Total Visitors

When Advertiser’s site pixel has conversion events,

you make see:
° Purchases (if you choose to track this metric)

Pt. 4 of 6

®

&
@
o

podsights

Navigate to Measure > Insights > Performance

Home

Discover

e 16/22-12/30/22  Daly v Auributin v Publishers v Campaigns v

Measure  ~
3 ® impressions
Campsigns Resch
s Spond
Insights
Lift Reports.
Reports

Manage

Dects Decl? Decl8 Decld Dec20 Dec2l Dec22 Dec2 Dec2s Dec2s Dec2s Dec/ Dec28 Dec2d
Research

—— Learn more here


https://help.podsights.com/what-is-the-insights-tab

Navigate to Home > Select Advertiser > Reports
to export performance data as a CSV file.

FOR ADVERTISERS

Reports

podsights Q search

Reports

—

Use a template and/or customize your reports
to include only the data that's important to
you. Metrics to add and remove change based
on the Report Type selected.

Home
Discover

Plan
Type Createdy LastRunOn &

Measure v i
Organization Dally Overview ~ Emmett R feuoery 02,2023 601

Custom reports are saved for you to use again. e S —

‘Organization Benchmark

[ p—
Research Campigr Dot andordateon

O sy Ovnion s TR B2

m B

Breakdown data by:
e Time
Campaign
Campaign type
Publisher
Conversions

January 30,2023 434
M

— Read metric definitions and learn more on using Reports here

Pt.50f 6 —— See the types of reports you have access to here



https://help.podsights.com/reports-and-exports
https://help.podsights.com/different-types-of-reports-for-brands

FOR ADVERTISERS

Lift Reports

You can request and access a lift report in two
ways:
e Directly in your campaigns dash through
the ‘Lift" tab
e Via the Measure > Lift Reports tab

You can request a lift report once your campaign

has reached 250K impressions and has been live
for 1 month. Learn more here.

Pt. 6 of 6
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podsights

Home.

Discover

Plan

Measure  ~

Campaigns
Insishts

LiftReports

Reports

Manage

Research

Navigate to Home > Select Advertiser > Reports
to export performance data as a CSV file.

Q search a Q@ = mne O

Lift Reports » Lift Report

Report 2020-06-18 - 2020-09-14
Overview | Bxport -

Cross-Campaign Overview

Start Range End Range Campaigns. Total Spend Expe

6/18/2020 7/15/2020 1 $15

o

Woek from Ad exposure

 Exposed Views Per Woek =~

—— Learn more about our Lift Report methodology here


https://help.podsights.com/measure#lift-reports
https://help.podsights.com/how-do-lift-reports-work-1

The
Campaign
Journey

—>» Send to Advertisers

4 weeks out a Install Pixel

° Access your pixel under
) Define and

° Verify implementation using the

Check out our either our
for more information on each step!

2 weeks out Campaign Builds

To request a campaign build, input your media details into your shared
campaign setup sheet (G-sheet). See this help article to learn more!

1week out Get Ready to Launch

In Measure > Campaigns, your upcoming campaign will
change from > (ReadY = when publishers confirm all the
technical details needed for your campaign to launch.

1-3 days
after launch

Analyze

With your Campaign Dashboard, brands and publishers can
uncover insights and analyze the effectiveness of their campaign.


https://docs.google.com/presentation/d/1wOqFnqK4q8PmUl-yNg8dqAY--cSYNqTjtqGKwKF2-z8/edit#slide=id.g1245b8f7fcf_2_430
https://docs.google.com/presentation/d/1wOqFnqK4q8PmUl-yNg8dqAY--cSYNqTjtqGKwKF2-z8/edit#slide=id.g1245b8f7fcf_2_430
https://help.podsights.com/using-podsights-debugger-1
https://help.podsights.com/podsights-pixel
https://help.podsights.com/pixel-onboarding-deck-for-advertisers-agencies
https://help.podsights.com/pixel-onboarding-deck-for-advertisers-agencies
https://help.podsights.com/how-to-request-a-campaign-build-1
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Getting Started...

The Campaign Journey
Analyze Your Results
FAQs

Additional Resources
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G etti n g Step #1) Create your account

Sta rted ° Is it your first time here? Sign up: https://dash.podsights.com/signup

[ ]
C h eC kI I St Step #2) Invite campaign stakeholders

° Invite your colleagues to join your podcast account. Learn how here.
) Add your advertiser client. Learn how here.

— For Publishers

Step #3) Add your podcast into your dashboard

° Using the shows iTunes URL or the shows RSS feed, you can add your podcasts
to the dash. Learn how here.
o For embedded/baked-in ads, ensure the Podsights analytics prefix is
installed on the show's RSS feed. Learn how here.


https://dash.podsights.com/signup
https://help.podsights.com/how-do-i-add-and-remove-members-1
https://help.podsights.com/how-to-invite-brands
https://help.podsights.com/how-to-add-a-new-podcast-for-publishers-1
https://help.podsights.com/how-do-i-install-an-rss-prefix-1

Getting
Started
Checklist

— For Publishers

Step #4) Build your campaigns

° To build your campaign, navigate to the Measure > Campaigns tab.
Learn how to build line items here.
o For dynamic (DAI) ads, once you create your line items, you can grab and
confirm your generated tracking URLs. Learn how here.

Step #5) Invite campaign stakeholders

° You can analyze your campaign performance using these products:

Campaign Dashboards
Reports
Lift Reports


https://help.podsights.com/how-to-setup-a-campaign-as-a-publisher-1
https://help.podsights.com/how-a-publisher-accesss-their-tracking-urls-once-created-1

Using the Dashboard, view high-level KPI's
within the Campaigns tab, and/or dig into
additional KPIs by selecting a campaign.

FOR PUBLISHERS

Attribution Campaigns

podsights

@ Home Campaigns

< Discover o )
Attribution Campaigns

© pn
Q sesencampain

@ vessuro

Campaigns

View an overview of performance across
multiple campaigns and publishers. Use this
view to help guide your analysis and to
check on campaign status.

T v Advertsers v Type v v Impressions v Created: OV3VZ0-0VZ3/23 v

Campsign e ste. & Impressions

2

oo ends Cresed
LiftReports.

Podsights/Podsights June-July 2021 sibuion (IS

g
H

$285 Jnm20m  n2s200

@ Podeasts
xmple $003 Mir30.2022  Maro202

& Test Camp 427 $1448  Jul 12,2022 Apr27.2022

@ Manage SoundorfmTost $005 Marig 202 Decmz0n
Tomas Tost $5 Jan1207  Doc0s 2022
Tots Tomas 110123 $0 Feb282023  Jani0,2028
tostcamp8s Podsights s - Aug09,2022

Valdationtesting moro sarachangs  Dan'sIco Croam Truck S0 Aprinn  Apw2R

Sort and filter by advertiser, campaign state,
date range, metrics, and more.

valdation tastng. Dan'slcs Cream Truck $0 Aprinzon M3z

§ ¥ % % % % F % %

Golng Through Q3 ItultMaikchimp. $0 Janz6 200

Pt.10f 4 ——— To dive deeper into your dashboard view, learn more here



https://help.podsights.com/for-publishers-navigate-the-new-podsights-dashboard

@ Home Gampaigns » Campaign
& o Podsights/Podsights June-July 2021
Overlap  AdPlacements  Locations  Players  Frequency Lt

@ pin

@ weasre = mpresions sune 202021
Campaigns 2,806,376 sy
ifGopoiis — Trpe Aiution

B roccams Houspoishesched $7955.96 sperdtoons 0 $2.83 cov e st

156,843 Poighs

@ Reports Pusiaher

o w Toge © addtogs
anage

Q Research

— To dive deeper into your dashboard view, learn more here


https://help.podsights.com/podsights-glossary

Home
® Reports
<> Discover [ Repor History
© Plan
(@ Reports just got a facelift!
@ Measure v All underlying logic is the same - this i just a new design which makes it easier for you to apply filters and select the columns you want to include in the CSV
export.
amMore
Manage
Name Type CreatedBy LastRun ExportStatus
Resesrct Top_KPls_Weekly_Q42023 Campaign Overview sarah timmins December 15,2022 1135 AM a o

— Read metric definitions and learn more on using Reports here

— See the types of reports you have access to here



https://help.podsights.com/reports-and-exports
https://help.podsights.com/publisher-report-descriptions

Q

Home Lift Reports » Lift Report

Report 2020-06-18 - 2020-09-14

Discover

Plan —

Cross-Campaign Overview

Campaigns
Exposed Baseline Baseline
Insights StartRange End Range Gampaigns Households Exposed IPs Households 1P
t Reports 6/18/2020 7/15/2020 1 2,165,066 3,480,323 651,596 1,117,885
Reports
Events
Manage
Purchases
Research Losde

Installs

Week from Ad exposure

— Learn more about our Lift Report methodology here


https://help.podsights.com/measure#lift-reports
https://help.podsights.com/how-do-lift-reports-work-1

The
Campaign
Journey

—» Ad Ops versions

G Traffic the Campaign

Get Ready to Launch

° Step 1on The Campaign Journey

° rReaby - here’s how

Post-launch QA

[ ]
[ ]
here's how


https://help.podsights.com/how-to-confirm-with-your-advertiser-that-their-campaign-is-ready-for-launch-1
https://help.podsights.com/how-to-submit-a-support-ticket-1
https://help.podsights.com/how-to-setup-a-campaign-as-a-publisher-1
https://help.podsights.com/how-a-publisher-accesss-their-tracking-urls-once-created-1

FAQs

The answers to the most frequently asked questions



FAQs: Attribution

Of the number of Q:
people that come to

the site from a

podcast, how many

will you capture?

We'd love to tell you it's
100%, but that is just not
the case, currently.
There is inherently too
much noise in only using
User Agent and IP to get
that number.

Why is Podsights only
able to give me the
audience number by
households?

Through pixel-tracking,
Podsights is only able to
measure IPs at the
household level, not user
level. We treat any action
at a household to be
attributable to the
podcast.

To learn more about Attribution,

Q:

2

Give it to me simple,
how does Podsights
Attribution work?

We take a waterfall
approach to attribution
that works from certainty
to uncertainty. We put all
the downloads and user in
one long list and start
pulling attributable
downloads and actions
out of that list.


https://podsights.com/guides/overview/#attribution

FAQs: Legal & Privacy

More legal resources: Podsights Privacy Policy | Privacy One-sheet

Q: What type of data
does Podsights
collect?

A Here's aquick list:
user-agent, IP address,
timezone offset, page
views, or page view events
(like URL referral).



https://podsights.com/privacy/
https://docs.google.com/document/d/1o5_9_YdRK-uazIoAmaVpta7V3xyDRua7bq4nZkmzk_k/edit?usp=sharing

FAQs: Podsights Pixel & Data Collection

Q:

A:

What is download
data and how is it
used?

When a user downloads a
podcast episode on, for example,
the Apple Podcast app, they
aren’t download the episode from
Apple; instead, they are
downloading it from the podcast’s
hosting provider. The hosting
provider (when integrated) will
send the required data to
Podsights so we can populate
your dashboard and run
attribution.

More legal resources: Podsights Privacy Policy | Privacy One-sheet



https://podsights.com/privacy/
https://docs.google.com/document/d/1o5_9_YdRK-uazIoAmaVpta7V3xyDRua7bq4nZkmzk_k/edit?usp=sharing

Additional Resources

Training opportunities & more!



Looking for more?

Need more personalized help?

Submit a support ticket to request a one-on-one training
session with one of our Platform Success Partners.

On a time crunch?

Our Help Center is filled with many helpful articles and is available 24/7, 365.


https://help.podsights.com/how-to-submit-a-support-ticket-1
http://help.podsights.com/

